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External forces are enhancing focus on sustainability  
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Anti‐plastic movement  Low consumers’ trust  Stricter legislative framework 

Customers seek support and turn to Tetra Pak as leader on sustainable practices and 
credible stakeholder in the dialogue with NGOs and IGOs 
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Our sustainability approach 
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At Tetra Pak, our approach to sustainability derives from our brand 
promise: PROTECTS WHAT’S GOOD™. That means protecting food, 
through our processing, packaging and services solutions. But it also 
means protecting people, both inside and outside the company. And it 
means protecting futures: our planet’s, our customers’ and our own. 

Our approach to sustainability encompasses the entire value chain, going beyond our operations and our 
customers and addressing the interconnected nature of the environmental, social and economic challenges we face.  
 
Sustainability is a key part of our corporate strategy and our solutions and services are aimed at adding value to 
our customers. 
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Our sustainability approach 
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Highlights – 2018 Sustainability Report 
Customer Sustainability  
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An overview of our Sustainability progress by Dennis Jonsson 

While the report 
presents our 
sustainability progress 
during 2017, we also 
acknowledge the 
current context around 
plastic waste, how we 
address this and the 
commitment that we, 
as a Company, have 
made to develop and 
test a paper straw by 
the end of 2018. 
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New 
packaging 
solutions  

Replace the plastic 
straw with one 
made from paper 
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43% of consumers  
say that environmentally 
sound packaging can drive 
brand preference compared 
with 39% in 2015 
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81% of 
consumers  
say they look for 
environmental logos on 
the products they buy 
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Building a low carbon circular economy 
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Our packaging, processing and services 
solutions optimize the use of resources.  
 
We contribute to a low carbon circular 
economy through: 
 
• The use of renewable resources 
• Responsible sourcing of materials 
• Increasing recycling 
• Resource efficient products and 

processes 
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Retailers showing strong interest in sustainable packaging 
Renewable content is becoming top-of-mind 

470k 

Paperboard 

Polymers 

Aluminum 

67% 87% 

Carton 
packaging 
TODAY and in 
the FUTURE 

 RENEWABLE MATERIALS   

Key elements: 
• Paperboard content 
• Sugarcane-based cap 
• Sugarcane barrier materials  

Paperboard 

Sugarcane Cap  
Sugarcane 

Polymer 
Layers 
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FSC™ stands for 
Forest 
Stewardship 
Council™ 
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Paperboard accounts 
for about 75% of the 
packaging material 
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We have delivered more than 350 billion FSC-labelled 
packages since our first FSC package in 2007 
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FSCTM -LABELLED PACKAGES, BILLION PACKS 

18 26 32 
44 

54 
65 

92 

2011 2012 2013 2014 2015 2016 2017 

100% of wood  
fibres now sourced 
from FSC-certified  

or controlled  
sources 

http://tetrapak.com/sustainability/cases-and-articles/fsc-certification  
RR/2018‐10‐30 
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Increasing awareness and relevance of FSC™ logo 

* The FSC™ logo means all 
paperboard used for the package 
comes from wood from certified 

forests and other controlled 
sources, which meet the 

certification's specific 
environmental, social and 

economic principles 

Now you will see some environmental logos or labels that 
you can find on food and beverage packaging. Which of 
them have you seen or heard of? Please select all the logos 
this applies to (FSC only, Prompted, Multiple choice) 

NETHERLANDS 

GERMANY 

SWEDEN 

SOUTH AFRICA 

FRANCE 

BRAZIL 

THAILAND 

CHINA 

RUSSIA 

USA 

JAPAN 

TURKEY 

SAUDI ARABIA 

This is the FSC logo and it means...* How relevant is 
it for you that when buying a carton package, it is 
labelled with the FSC logo? (Prompted, Single choice) 

BRAZIL

TURKEY

CHINA

FRANCE

SOUTH AFRICA

RUSSIA

NETHERLANDS

THAILAND

SAUDI ARABIA

USA

GERMANY

SWEDEN

JAPAN

Base: Consumers (n=6543) 95% Significance towards 2015 

LOGO AWARENESS RELEVANCE - TOP 2 BOXES (% Extremely+Very relevant) 



07/03/1440 

18 

Internal 

Identical functionality as petroleum based plastics 

 
 

Renewable polyethylene differs in material source 

/ 18 
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Retailers & Brand owners are pushing “renewability” in Plastics 

Packaging Sustainability 
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70  
countries  
worldwide  

2010 2017 

40 

160 
number  
of recyclers  
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A process of Hydro-pulping  
Liquid cartons recycling 
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Building recycling value chains 
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We work on recycling 
across the value chain and 
collaborate with a wide 
range of local and global 
stakeholders.  
 
This map shows the 
breadth and variety of the 
many businesses recycling 
the materials of post-
consumer cartons.  

RR/2018‐10‐30 
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Increase consumer awareness 

Support collection  
and sorting infrastructure 

Boost business opportunities  
for recycling entrepreneurs 

Expand market  
opportunities  
for recycled materials 

RR/2018‐10‐30 
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Sustainability – In Partnership with our Customers 
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► To succeed in sustainability we need to work in partnerships and 

across the value chain 
 

► Our biggest opportunity to drive change is to link our work to that of 
our customers 

Let’s work together for a more sustainable business  
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Partnerships supporting the Circular Economy – South Africa example 
Packaging Sustainability 

MANUFACTURER BRAND OWNER RETAILER CONSUMER 

VA
LU

E 
 

C
H

A
IN

  Use renewables 
 Source responsibly 
 Create awareness 
       about carton recycling 

 
 

 Use renewables 
 Source responsibly 
 Create awareness  
       about carton recycling 

 Buy responsibly 
 Recycle packaging waste 
 Support recycling programs 

 
 

 Use renewables 
 Source responsibly 
 Build recycling capacity 
 Create awareness about 

carton recycling 

COLLECTOR RECYCLER 
 
 Support collectors 
 Develop value added 

recycled products    
 Create awareness 

about carton recycling 
 

 Build collection 
infrastructure 
and programs 

 Reduce waste 
to landfill 
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In Partnership with SPAR   

► Initial workshop to Identify common Sustainability initiatives 
► A Second workshop to develop specific Sustainability plans 
► Outcomes : 
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Packaging Sustainability 
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Colleagues ready to discuss opportunities 

► Niels – Managing Director, Arabia Area 
► Ziyad – Marketing Director, Arabia Area 
► Mayank – Food For Development Director, GME&A 
► Fereshteh – Sustainability Expert, GME&A 
► Hussam – Circular Economy Specialist, Arabia Area 
► Robert – Public Affairs Director, GME&A 
► Abdullah – Communications Director, Arabia Area  
► Customer Key Account Directors/Managers 
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SUSTAINABILITY 
TRUST 

COLLABORATIO
N 
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http://www.tetrapak.com/sustainability 
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